











United Way
of West Florida

IMAGERY AND DESIGN ARE JUST A
PIECE. TONE AND VOICE ARE THE KEYS S T E P 2
T0 SUCCESSFUL OUTCOMES. CAST A WIDE NET -

Our brand is brought to life not just through images,
but also words. As with imagery and design, it is
important to maintain consistency in brand language,
tone, and voice with our traditional ad campaigns.
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Sponsorship Opportunities - Traditional

What are traditional ad campaigns? Simple, it is
everything from printed flyers, printed ads, radio, and
TV. With the help of our corporate media sponsors,
weekly print ads will run in the Pensacola News
Journal as well as the Santa Rosa Press Gazette,
Coming of Age, and Downtown Crowd. Weekly radio
ads will play through Cat Country 98.7, News Radio
92.3, and WUWF 88.1. Television advertising will be
run through WEAR ABC 3 News, and our Marketing
team will be producing flyers, graphics, and videos
weekly, as well as our monthly newsletters.

How will this help your organization? Consistency! The
United Way of West Florida brand identity is the
tangible expression of all that we stand for. It
embodies what we do, how we do it, and why we're a
trusted partner across the communities that we serve.

Our team will ensure that our advertising campaign puts
your information in front of your targeted audience. In
turn, this allows that broad-reach brand exposure to
become targeted for high-value touchpoint advertising. In
short, more clicks and views to your pages and sites.

“The United Way of West Florida brand identity is the tangible expression
of all that we stand for. It embodies what we do, how we do it and why
we're a trusted partner across the communities that we serve.”
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@ FLORIDA VETERANS 988 FLORIDA
m SUPPORT LINE SUICIDE & CRISIS LIFELINE

Northwest Florida

211NWFL received 21,171 calls in Escambia  Fl0rida Veterans Support Line received 988 began Oct 2022! From Oct 2022 to
and Santa Rosa counties, creating 3,864 calls and provided 9,994 July 2023, the team has fielded 5,814

connections for 39,715 individuals. referrals to 932 veterans or their calls on suicide or mental health crisis
immediate family members.

° o In 2022-23 SingleCare’s Rx Saving saved 7,462 people $812,742.
SingleCare i o peop

Visit uwwf.org/single-care to learn more.

During our 30th Day of Caring, 728
volunteers completed over 68
projects with a total of 3,108 hours of
work. Projects ranged from yard
work, food service at shelters,
reading to children, painting walls,
and even building homes.

On July 20, 2023, Stuff the Bus
collected thousands of school
supplies outside local Walmarts and
raised over $30,000 in funds and
i@ thousands of donated supplies to

help local students receive the tools

they need for the coming school year.

RSVP members gave 1,212 hours of
volunteerism.

In 2023, our VITA program completed 735 o Our Retired Senior Volunteer
VITA tax retumns, saving taxpayers over $160,000 & Program has 75+ volunteers,
N\ Votreer in preparation fees and bringing over . . Co"d”?tEd 11 Lunch & Learn events,
ssssrce $880,000 in tax refunds back to Escambia ¢ AmeriCorps a holiday party, and in 2023 those
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and Santa Rosa counties! RSVP

In 2023, United Way of West Florida's volunteer platform, Get Connected, captured 871 new volunteers
and 19 new agencies who joined the site. The agencies on Get Connected created 176 needs for
volunteers. Because of these needs and volunteer efforts, there was a total of 6,378 volunteer hours
recorded with an impact value of $202,806.73. These numbers show how much these volunteers have
given back to our community and the difference they have made!

NOW IT'S TIME TO FIND THE RIGHT PACKAGE FOR YOU!
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Corporate Sponsorship levels are some of the highest levels of recognition you can achieve.

They are considered a legacy level, meaning they will live on forever with this organization. From the year you achieve
this status, a brick with your corporate name will be added to our walk of leaders at our headquarters office. During
the year and each year you hold this level, a plaque will be hung in our lobby recognizing you. You will also receive
additional recognition through paid digital and traditional advertising (not offered under any other sponsorship levels),
recognizing your organization in our Corporate Sponsorship section.

This level is achieved through a collection of
financial donations, sponsorships, workplace campaigns, and in-kind support.

Here are our current 2023-2024 Corporate Sponsors
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BRONZE LEVEL - $20,000

Your logo placed on our corporate sponsor wall in our front lobby - lower-tier level - 6" sizing

Legacy Brick added to our walk of leaders - your logo and year of recognition

Full digital and traditional advertising, plus logo used in paid advertising

1 ticket to the 100th Anniversary Glitz & Gallop Gala

1 ticket to Take the Reins, our 2024-2025 Annual Meeting

1 annual membership for a staff member to join the UWWF Emerging Leaders Program

Video from our CEO, thanking your organization and your staff members for supporting our community
UWWF corporate sponsor window cling for your business

PRRRORORE

Tiered logo recognition on all print, digital, and video designs - Corporate Section
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SILVER LEVEL - $30,000 —4
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GOLD LEVEL - $40,000 3
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Your logo placed on our corporate sponsor wall in our front lobby - lower-tier level - 10" sizing

Legacy Brick added to our walk of leaders - your logo and year of recognition

Full digital and traditional advertising, plus logo used in paid advertising

2 tickets to the 100th Anniversary Glitz & Gallop Gala

2 tickets to Take the Reins, our 2024-2025 Annual Meeting

2 annual memberships for a staff member to join the UWWF Emerging Leaders Program

Video from our CEO, thanking your organization and your staff members for supporting our community
A 1-minute section of the 100th video - photos of your organization at events and campaigns.

UWWF corporate sponsor window cling for your business

Tiered logo recognition on all print, digital, and video designs - Corporate Section

‘o
Your logo placed on our corporate sponsor wall in our front lobby - lower-tier level - 16" sizing
Legacy Brick added to our walk of leaders - your logo and year of recognition
Full digital and traditional advertising, plus logo used in paid advertising
3 tickets to the 100th Anniversary Glitz & Gallop Gala
3 tickets to Take the Reins, our 2024-2025 Annual Meeting
3 annual memberships for staff members to join the UWWF Emerging Leaders Program
Video from our CEO, thanking your organization and your staff members for supporting our community
Ability to attend events and share your story of impact to reach more potential customers.
A 3-minute section of the 100th video - highlighting your impact on the community.
UWWEF corporate sponsor window cling for your business
Tiered logo recognition on all print, digital, and video designs - Corporate Section
















































SPONSORSHIP COMMITMENT FORM

Thank you for your generosity and support! Please fill out the information below to confirm your
sponsorship. You may return this form to United Way of West Florida, 7100 Plantation Rd, STE 18,
Pensacola Florida, 32504. If you have any questions please contact marketing@uwwf.org.

United Way United
of West Florida Way /

Contact Name & Title:

Business Name:

Phone #: Email:

Billing Address:

Total Sponsorship Amount: Date:

What are you sponsoring:

Signature*:

*Please note that your generous sponsorship will help cover program administrative expenses such as staffing, supplies, and
advertising. If you wish to not have your sponsorship cover such expenses, please contact the VP of Philanthropy and
Communications.

Payment Preference:

o Enclosed Check (estimated date )
o Send an invoice on (date)

o Other (please specify):
o Bill me monthly/quarterly (circle one)
o Contact me for a credit card payment

Next Steps:

o Return this form along with payment (or make a payment arrangement).

o Please send your high-resolution corporate logo as you would like it to appear in all publications

(EPS preferred) by emailing the marketing department at marketing@uwwf.org.

o If your sponsorship level includes an ad in our event program or annual report our marketing team will
reach out to you at marketing@uwwf.org with due dates and sizings.

*We understand that this commitment is over and beyond any contributions by employees through our workplace campaign, a
program grant, or our corporate gift. Information is accurate at the time of publication and is subject to change without prior notice.

CH746 A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION OF UNITED WAY OF WEST FLORIDA, PRINCIPALLY LOCATED IN FLORIDA, MAY
BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL-FREE, 1-800-435-7352, OR VISITING WWW.FLORIDA- CONSUMERHELP.COM.
REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE.



